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TTM 251: Language |l French
BTTM 4™ Semester

Credits: 3
Lecture Hours: 48

Course Objectives:

Upon successful completion of this course, the student will: develop basic listening, speaking,
reading and writing skills in French: Understand French pronunciation and intonation system,
formation and meaning of French Characters and Recognize and write basic French Characters.

Course Description:

This course is an elementary course in which students will learn the basics of French from
greetings and basic conversationa skills. This is an intensive basic course designed for students
who are eager to beginthe French language.

Course Details

* Numbers up to million 1LH
* Ordinary numbers 1LH
* Few reflexive verbs 1LH
» Past tense 2LHs
* Imperfect tense 2LHs
* Immediate/near future and simple future tense 2LHs
* Imperative tense 1LH
» Conditional tense of the verb << Conseiller and Devoir>> 1LH
» Construction of noun from averb 1LH
» Expressions with avoir verb ex:- avoir faim, avoir soif, avoir mal etc 1LH
» Two common French pronouns: y and en 1LH
» Demonstrative adjectives (ce, cet, cette, ces) 1LH
* Negation in detail 1LH
» Seasons, weather and related clothes 1LH
» Colours 1LH
* Interrogation in detail 1LH
» Characterization of ahotel (situation, comfort, number of rooms, facilities) 1LH
* Announcement of an itinerary to tourists 2LHs
» Description of an itinerary (in simple way) 2LHs
Practical part 24 LHs

Roleplay, Presentation, Conversations, listening, reading comprehension, journal /notes.

Suggested Readings
"LESMETIERS DU TOURISME" Published by Hachette F.L.E
"LE FRANCAIS DU TOURISME" Published by CLE international CONNEXIONS -1



TTM 251: Language || Chinese

BTTM 4™ Semester
Credits. 3
Lecture hours; 48

Course Objective:

Upon the successful completion of this course, students will be able to understand the specific terms of Travel and Tourism in Chinese and aso
be able to communicate with Chinese tourists about the destination of Nepal. The students will also be able to tell about their plans, feelings,
health, and mode of transportation as well as read and understand the basic Travel Itinerary in Chinese.

Course Description:

The Course comprises the vocabulary of HSK 2 level and above to upgrade their communication skill in Chinese. The Course basically designed
to increase the knowledge on the Nepal Travel and Tourism in Chinese and understand the Chinese vocabulary related to travel and tour.
Students will be able to pass the HSK 2 examination after completion of the course.
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Practical Work

e Conversation

e  Writing workshop
e Roleplay

[ ]

Evaluation Criteriafor Practical:

Cultura Event participation and presentation

Assessment

Pencil-paper Test (In-semester and End-semester)

Viva
Presentation
Group work




Suggested Readings

ZATE(2013) \HSK 2232 (Standard Course HSK 2). JE 1B E K H k4t Beijing Language and Culture Press

RARE (2011) K EBNEMRLE | (Developing Chinese -Comprehensive 1). JtIRIEE K¥HAR#t Beijing Language and Culture Press (2016
Revised Edition)

R4RTE (2011) & BNiE#)4% 015 (Developing Chinese -Speaking 1). dLIRIEE KE¥EHhR#t Beijing Language and Culture Press (2016 Revised
Edition)

Liu Xinyuan & Dr. Li Wanxian (2010) Nepa Tour Guide Chinese (fE ;A O 5 5 X &) Confucius Institute at Kathmandu University.



TTM 252: Tour Guiding and Inter pretation

BTTM 4™ Semester
Credits: 3
Lecture hours; 48

Course Objectives:

The objective of this course is to equip participants with the essential knowledge, skills, and
competencies required to excel as professional tour guides and escorts. It aims to develop a
deep understanding of the tour guiding profession, including its history, roles, and ethical
considerations. The course will prepare students to effectively manage tours, handle
emergencies, and ensure the safety and satisfaction of tourists through practical experience
and theoretical knowledge.

Course Description:

This course offers an in-depth exploration of the tour guiding and escorting profession. It
begins with an introduction to the field, covering the evolution, types, and functions of tour
guides and escorts. Students will learn about the personal and professional attributes
necessary for success in the industry, as well as the importance of cultural sensitivity and
communication skills. The curriculum delves into the psychology and sociology of tourist
behavior, ethics and etiquette in tour guiding, and the coordination and management of tours.
Practical skills in handling emergencies and ensuring tourist safety are emphasized, aong
with conflict management strategies. A significant component of the course involves hands-
on learning through field visits and excursions, guided by experienced professionals.
Students will engage in observation, interaction, and reflection on tour guiding practices,
culminating in a video submission that showcases their ability to conduct a tour with
proficiency and flair.

Course Details

Unit 1: Introduction to Tour Guiding and Escorting 3LHs
The definition, meaning and concept of tour guiding and escorting, the history and
evolution of tour guiding and escorting, The types and categories of tour guides and
escorts, The roles and functions of tour guides and escorts, The relationship between
tour guides and escorts and other stakeholders, such as tourists, tour operators, travel
agents, and governmental & destination authorities.

Unit 2: Qualitiesand Competencies of Tour Guidesand Escorts 3LHs
Explore the qualities and competencies that tour guides and escorts need to possess
and develop to perform their duties effectively and professionaly; Personal,
interpersonal, and professional attributes of tour guides and escorts, such as
personality, appearance, attitude, communication, knowledge, skills, and ethics;
Importance of cultura awareness and sensitivity, Differences and similarities
between Western and Eastern manners and etiquette.



Unit 3: Skillsand Techniques of Communication and Presentation 4L Hs
Focus on the skills and techniques that tour guides and escorts use to communicate
and present information and stories to their tourists and groups; Verba and non-
verbal communication skills, such as voice, body language, listening, feedback, and
use of media and technology; Soft skills for tour guiding and escorting, such as
communication, teamwork, leadership, problem-solving, creativity; Presentation &
Commentary skills, such as storytelling, humour, interpretation, and explanation;
Communication and presentation styles, such as formal, informal, interactive, and
adaptive.

Unit 4. Psychology and Sociology of Tourist Behavior and Expectations 3LHs
Examine the psychology and sociology of tourist behavior and expectations, and how
they affect the tour guiding and escorting process; The factors and influences that
shape tourist behavior and expectations, such as motivation, perception, attitude,
learning, personality, culture, and social groups; The strategies and methods that tour
guides and escorts can use to understand, meet, and exceed tourist behavior and
expectations, such as empathy, rapport, involvement, satisfaction, and loyalty.

Unit 5: Ethics and Etiquette of Tour Guiding and Escorting 3LHs
Address the ethics and etiquette of tour guiding and escorting; The standards and
codes of conduct that tour guides and escorts need to follow and uphold in their
profession; The ethical and legal issues and dilemmas that tour guides and escorts
encounter in their work, such as confidentiality, privacy, safety, security, liability,
and responsibility; The etiquette and protocol that tour guides and escorts need to
observe and practice in their work, such as greeting and introduction, dress and
grooming, courtesy and respect, and dos and don’ts.

Unit 6: Coordination and Management of Toursand Groups 4LHs
Dea with the coordination and management of tours and groups; The challenges and
opportunities that tour guides and escorts face in their work; The stages and steps of
tour planning, preparation, and execution, such as itinerary design, financing,
booking, briefing, leading, and debriefing; The techniques and tools of tour
coordination and management, such as checklists, schedules, maps, and emergency
plans, The types and styles of tours and groups, such as cultural, historical, natural,
adventure, educational, and specia interest tours, and individual, mass, family,
corporate, and incentive groups.

Unit 7: Handling Emer gencies and Ensuring Safety of Tourists 4LHs
Cover the skills and knowledge that tour guides and escorts need to handle
emergencies and ensure the safety of tourists and groups; The types and causes of
emergencies that may occur during tours, such as accidents, injuries, illnesses,



crimes, natural disasters, and political unrest; The procedures and protocols that tour
guides and escorts need to follow in case of emergencies, such as reporting,
contacting, assisting, evacuating, and documenting; The preventive and precautionary
measures to avoid or minimize the risks and impacts of emergencies, such as risk
assessment, contingency planning, safety briefing, and insurance; Conflict
M anagement

Practical (Exposureto Tour Destinations) 24 LHs
- Tours, Field visits and Excursions to various tour destinations, such as historical,

cultural, religious, natural, urban, rural, adventurous etc. places, monuments, or sites
with aprofessional Tour Guide at least for 1 day
Observation and analysis of tour guiding and escorting practices
Interaction and engagement with tourists, hosts, and stakeholders
Reflection and evaluation of tour destination features and attractions
Presentation and discussion of tour destination insights and recommendations.

Evaluation Criteriafor Practical:

1. FddVisit (10 marks)
2. Report Writing onthe Field Visit (10 marks)
3. Tour commentary (15 marks)
4. Video Submission (15 marks)

Video Submission Requirement: Students are mandated to submit a 5-minute video that
captures their proficiency in conducting a tour of a touristic destination. This video must
exhibit the student’s ability to provide engaging commentary, deliver factual information,
and incorporate elements of entertainment, emulating the multifaceted role of a professional
tour guide. The submission should reflect the guide’s comprehensive attributes, skills,
qualities, competencies, ethics, etiquettes, and the ability to coordinate effectively while
ensuring safety and handling emergencies with professionalism.

Suggested Readings

Pond, K. L. (1993). The Professional Guide: Dynamics of Tour Guiding. New York: Van
Nostrand Reinhold.

Mancini, M. (1996). Conducting Tours. New Y ork: Delmar.

Chunk, J. D., & Boberg, K. (1996). Professional Travel Agency Management. New Y ork:
Prentice Hall.

Neig, J. (2008). Travel Agency Operations. New Y ork: Cengage Learning.



TTM 253: Tourism Destination Development and M anagement

BTTM 4" Semester
Credits: 3
Lecture hours: 48
Course Objectives:
The objective of this course is to provide the students with an overview of tourism destination
management and its perspectives that include destination planning, destination image building and
product development for developing tourism destination

Course Description:

This course introduces students to the principles and practices of destination development
management in the context of the travel and tourism industry. It covers various aspects such
as destination planning, marketing, sustainability, and stakeholder engagement.

Course Details

Unit 1: Introduction to Destination Development 8LHs
Meaning of tourism destination, Elements of tourism destination, Types of
destinations, Characteristics of destinations, Destinations and products, Key Concepts
in Destination Management, Trends and Challenges in Destination Development,
Destination Management Systems.

Unit 2: Destination Planning and Strategy 8LHs
Destination Planning Process and Analysis, Assessment of tourism potential,
Stakeholder Identification, Formulating Destination Goals and Objectives, Strategic
Planning for Sustainable Tourism, Multi Sectoral Investment Plan (MSIP) in Tourism
Planning, Trekking Trail Designing and Planning.

Unit 3: Marketing and Promotion of Destinations 7LHs
Destination Branding and Positioning, Marketing Mix for Destinations, Digital
Marketing Strategies for Destinations, Destination Image and Perception
Management, Case Studies in Successful Destination Marketing.

Unit 4: Sustainable Destination M anagement 7LHs
Principles of Sustainable Tourism, Ecotourism and Cultural Tourism, Community
Involvement and Empowerment, Managing Overtourism, Certification and Standards
for Sustainable Destinations.

Unit 5: Destination Infrastructure and Services 7LHs
Basic infrastructures and tourism infrastructures, Transportation Systems in
Destinations, Accommodation and Hospitality Management, Entertainment and
Recreation Facilities, Destination Infrastructure Planning, Quality Assurance in
Destination Services



Unit 6: Institutional M echanism and Support 4L Hs
Destination Management Organization, National, Regional and Local DMOS, Public
Private Partnership (PPP)

Unit 7: Crisis Management and Risk Mitigation 7LHs
Understanding Crisis in Tourism, Risk Assessment for Destinations, Crisis
Communication and Management, Tourism Resilience and Recovery, Case Studiesin
Crisis Management

Suggested Readings

Gunn, C. A. (n.d.). Tourism Planning: Basic Concepts Cases. New Y ork: Routledge.
Harrill, R. (n.d.). Fundamentals of Destination Management and Marketing. Washington:
American Hotel and Lodging Educationa Institute.

Sharma, J. K. (n.d.). Tourism Planning and Development: A New Perspective. New Delhi:
Kankska Publishers, Distributors.

World Tourism Organization (WTO). (2007). A Practical Guide to Tourism Destination
Management. Madrid.

Nigel, M., Annette P., & Roger P. (n.d.). Destination Branding: Creating the Unique
Proposition. Burlington: Butterworth and Heinemann.

Swarbrooke, J. (1999). Sustainable Tourism Management. CABI Publisher.

Kotler, P., Bowen, J. T., et a. (2020). Marketing for Hospitality and Tourism (8th ed.).



TTM 254: Electronic Tourism

BTTM 4™ Semester
Credits: 3
Lecture hours; 48

Course Objectives:

To gain knowledge on the concept and the role of information communication technology in
tourism industry: to learn the emerging ICT tools and its impact in the tourism industry, to
understand the local network of tourism industry in the era of Internet and to understand
entrepreneurial and managerial aspects of electronic businessin tourism

Course Descriptions:

This course provides students with the knowledge and skills of e-business strategy. It is to
develop their understanding of a number of basic e-business concepts and theories supported
with case examples. Upon the completion of this subject, students are expected to have a
basic understanding of what e-business is and how to conduct e-business in tourism sector
successfully under the dynamic changing environment in the tourism industry.

Course Details
Unit 1: ICT & Tourism - Introduction 5LHs

Definition, Nature, Scope, impact, and challenges of ICT on tourism, history &
development, Objective of E-business, Advantage of E-tourism, The Internet and
tourism — a powerful combination, Application of intranet and extranet in tourism, e
Tourism Issues, challenges, and limitations, e Tourism trends. Augmented Reality,
Virtua Reality, implications, networking and partnership.

Unit 2: E-Tourism Typologies 2 LHs
Introduction, Typologies of E-tourism: Business models - Business to Business
(B2B) - Business to Consumer (B2C) - Consumer to Business (C2B) - Consumer to
consumer (C2C), ICT infrastructure required for implementation of e Tourism model

Unit 3: E-Tourism Strategies 5LHs
Introduction, E Tourism strategy on strategic, operational, and tactical level,
Competitive environment and strategies, critical success factors, Risk factors, and e-
business. Effects of e-business technologies on marketing strategy: Enterprise
Recourse Planning (ERP), customer relationship management (CRM), e-CRM, Vaue
chain of online travel agents (tour, airlines, hotels, and rentals)

Unit 4: E-Marketing and Promotion of Tourism Products SLHs
Introduction, Social media promotion (Facebook, Instagram, Y ouTube, WhatsApp) -
Travel Blogs, Importance/Advantage, Google ads (PPC), Search Engine Optimization
(SEO): Google analytics, Google ad words, Content Marketing, Friendly travel
website, Implementation, competition



Unit 5: E-commercein tourism SLHs
Definition, Difference between e-business and e-commerce, M-Commerce,
Objective, Advantages, E-commerce in B2B, B2C, e-commerce gateway, Security
issues, Pre-Requisites for Successful E-commerce, Growth, Limitations

Unit 6: E-businesstrend in Nepal 2LHs
Challenges and opportunities, social, economic and legal issues, current
developments

Practical (Project Work) 24 LHs
- ldentify innovative electronic alternatives to the traditional paper form for tourism
business.
Writing a strategic, tactical and operational strategy for e Tourism for atourist facility.
Select any e Tourism component and design a promotional mix for your e Tourism
business.
Design a portal to tourist to avail of multiple tourism services from Nepal .

Evaluation Criteriafor Practical:
1. Project work report (25 marks)
2. Presentation (25 marks)

Suggested Readings
Buhalis, D. (2003). eTourism — Information technology for strategic tourism management.

Harlow, UK: Prentice Hall.

Stiakakis, E., & Georgiadis, C. K. (2009). Drivers of a tourism e-business strategy: The
impact of information and communication technologies. Operations Research International
Journal, DOI: 10.1007/s12351-009-0046-6.

Benckendorff, P. J., Sheldon, P. J.,, & Fesenmaier, D. R. (2014). Tourism Information
Technology (2nd ed.). UK: CABI.

Gretzel, U., Gretzel, U., & Law, R. (Eds). (2010). Information and Communication
Technologies in Tourism 2010: Proceedings of the International Conference in Lugano,
Switzerland, February 10-12, 2010. ISBN-10: 3211994068. ISBN-13: 978-3211994061.
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